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MARKETS 
 
Chew's Market  
6709 Chew Ave 
 
Mt Airy Deli  
7200 Devon St 
 
Rodriguez Mini Mart  
6731 Ogontz Ave 
 
Stop One  
Food Market & Deli 
6510 N 21st St. 
 
Heems 1 Stop Shop  
200 W. Clapier St 
 
Town Supermarket  
5031 Germantown Ave 
 
M&F Supermarket  
1431 E. Vernon Rd 
 
Sam Meats  
1524 Wadsworth Ave 
 
Pat's Caribbean  
1527 Wadsworth Ave 
 
Day & Night Food Market 
7722 Ogontz Ave 
 
Crab & Claw  
7801 Ogontz Ave 
 
Roxie Market  
8315 Stenton Ave 
 
 

Famous Deli  
7522 Ogontz Ave 
 
Young’s Deli  
7401 Stenton Ave 
 
Stenton Supermarket  
6400 Stenton Ave 
 
Royal Meats  
1619 Wadsworth Ave 
 
Pete's Deli  
8016 Ogontz Ave 
 
Riley Deli  
7701 Ogontz Ave 
 
NRC Mini Market 
1532 67th Ave 
 
Convenience Store Inc. 
1951 74th Ave 
 
Serrata’s Grocery Store 
7453 Walnut ln 
 
TNT Food Market 
1847 72nd Ave 
 
Upsal Variety 
7700 Rugby St,  
 
RESTUARANTS 
 
Bizini's Seafood & Steaks 
1800 Lindley Ave 
 
 
 

Victoria’s Kitchen  
7304 Ogontz Ave 
 
Vernie's Soul Food  
1800 Eleanor St 
 
Green Garden Chinese  
1556 Wadsworth Ave 
 
Uptown Seafood  
6255 Limeklin Pk 
 
Tasties  
5241 Germantown Ave 
 
Mr Hook  
Fish & Chicken Halal 
5625 Germantown Ave 
 
Silver Star Kitchen  
1453 Vernon Rd 
 
Jeisy's Grilled Chicken 
5701 Germantown Ave 
 
Paradise  
Jamaican Restaurant 
1530 E. Wadsworth Ave. 
 
AGAPE Christian Café 
1605 E. Wadsworth Ave 
 
O Sunny Side Breakfast 
7706 Ogontz Ave 
 
Food From The Heart 
8010 Ogontz Ave 
 
 
 

BBQ Town  
7711 Ogontz Ave 
 
Philly’s Platinum Grille 
7719 Crittenden St 
 
Sister Muhammad’s 
4441 Ger5m antown Ave 
 
Eatibles Delight 
1540 E. Wadsworth Ave 
  
Lincoln Chicken & Burger  
801 E Chelten Ave  
 
Veelicious Eatery 
5147 Germantown Ave 
 
SERVICE 
 
Nutrition & Herb Center 
5601 N. 10th St 
 
Cleaners & Laundry 
7222 Ogontz Ave 
 
D&Y Laundry Mat 
6825 Ogontz Ave 
 
Laundry Depot  
2548 W. Cheltenham Ave 
 
Z Laundry 
8001 Ogontz Ave 
 
H2O Laundry  
8207 Stenton Ave 
 
 
 

Nickens Agency 
1550 Wadsworth Ave 
 
Ponzettas Tof  
4928 N. Broad St 
 
Olney Transit Center 
 
SALONS 
 
Michael's Unisex Salon 
8008 Ogontz Ave 
 
Allure Hair Designs Inc 
8006 Ogontz Ave 
 
Wright’s Barbershop 
1901 72nd Ave 
 
SUNOCO 
 
440 W. Cheltenham Ave. 
1700 W. Cheltenham Ave. 
7434 Ogontz Ave. 
6240 Germantown Ave. 
2300 W. Cheltenham Ave. 
8261 Stenton Ave. 
100 W Queen Ln. 
7900 Ogontz Ave. 
5810 N Broad St. 
5000 Ogontz Ave. 
5901 Wissahickon Ave. 
 
OAK STREET HEALTH 
 
220 W Chelten Ave 
1200 W Godfrey Ave #31 
 2401 W Cheltenham Ave 
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One of the most important 

ways I serve in the Pennsyl-

vania legislature is as chair-

woman of the Subcommit-

tee on Women and Girls of 

Color for the Pennsylvania 

Legislative Black Caucus. 

The PLBC was founded in 

1973 with its purpose to 

serve as an information and 

advocacy vehicle to ad-

vance the interests of Afri-

can American, Latino, and 

other people of color in the 

Commonwealth of Pennsyl-

vania. 

  

But on the subcommittee, 

we discuss all topics and 

issues that affect women 

and girls of color in the state 

and beyond. It is a very im-

portant time in our state’s 

history, and it is important 

for us to keep our finger on 

the pulse of these issues 

such as maternal health, in-

carceration issues, a mini-

mum wage increase, front 

line worker hazard pay and 

on and on. 

  

Some bills that have been 

introduced by our members 

include: 

  

Dignity for incarcerated 

women, which would pro-

hibit shackling and solitary 

confinement of pregnant 

women, and full body 

searches of females by male 

guards. But provides FOR 

training of corrections offic-

ers interacting with preg-

nant and postpartum wom-

en, up to three days of post-

delivery bonding time with 

newborns, adequate visita-

tion with minor children, 

appropriate amount of free 

feminine hygiene products, 

limited coverage of cost to 

transport individuals to a 

safe location upon release 

and for free phone calls and 

emails monthly to each of 

their children. 

  

Maternal mortality and ex-

pansion for postpartum 

health because there is an 

alarming increase in preg-

nancy-related deaths, with 

black women bearing a dis-

proportionate burden at a 

rate more than double the 

statewide average. The sec-

retary of the Department of 

Human Services would be 

required to apply for a 

waiver to extend Medicaid 

coverage for pregnancy-

related and postpartum 

medical assistance for up to 

an additional 10 months. 

  

Resolving implicit bias in 

health care by ensuring 

health care providers pro-

vide inclusive care, requir-

ing all health-related boards 

within the Department of 

State to complete implicit 

bias training as part of each 

profession’s continuing edu-

cation requirements so 

health care providers grow 

to acknowledge, nurture and 

honor the differences 

among us and our health. 

  

Equal pay for women be-

cause they accomplish the 

same tasks and perform the 

same jobs, yet are not com-

pensated the same as their 

male counterparts. Women 

now officially outnumber 

men in workplaces across 

the nation, according to the 

U.S. Department of Labor’s 

Bureau of Labor Statistics. 

Women hold 50.04% of all 

available positions as of 

2020. 

  

I am one of 61 female legis-

lators in the Pennsylvania 

House of Representatives, 

but only one of 10 of color. 

There are 14 women in the 

Pennsylvania Senate but 

none are women of color. 

We are hopeful that Black 

and brown women will con-

tinue to seek opportunities 

to represent their neighbor-

hoods and communities. On 

Saturday, July 17, the Phila-

delphia Chapter of the 

NAACP (founded in 1912) 

elected Catherine Hicks as 

its new president, only the 

second women to lead this 

organization. This mother 

and grandmother has 

worked in public relations 

and marketing for over 20 

years. She is doing it all, 

like so many Black women 

around her and across our 

city, state and country. 

  

This is a proud moment for 

women of color, and we 

need to rejoice in it but also 

not take our eye off the ball. 

Historically, women leaders 

are strategic, driven and re-

spected in so many ways. 

Scores of local and national 

elections are won when Af-

rican American women get 

out to vote. They are savvy, 

knowledgeable, and ready 

to fight for all that is im-

portant for our communi-

ties. 

  

What does that say to so 

many young ladies who are 

feeling hopeless? It says we 

have proven time and again 

our strength and our power 

and now is the time to come 

and support and be heard. 

  

Women will always work to 

make strides on quality edu-

cation, jobs, health care, all 

the things that are important 

to our families and families 

across the commonwealth. 

  

### 

  

Parker represents the 

198th Legislative District in 

the PA House of Represent-

atives. 



By James Williams 

Editor-in-Chief 

 

To cut down on racial pro-

filing, the Philadelphia Po-

lice Department is launch-

ing a pilot program that will 

drastically change how po-

lice handle minor offenses. 

Some of these offenses in-

clude: 

Noise complaints 

Prostitution 

Open containers of alcohol-

ic beverages 

Disorderly conduct 

Obstructing the highway or 

sidewalk 

Defiant trespass 

Littering in parks or public 

places 

Smoking marijuana in pub-

lic places 

Public urination 

Gambling 

Panhandling 

Under this pilot program 

officers are instructed to ask 

the individual engaging in 

the petty crime to stop the 

behavior. Only if the indi-

vidual refuses to follow the 

police order will they be 

subjected to a stop and frisk. 

This program is rooted in a 

federal judge order based on 

a decade old consent decree 

between the PPD and the 

ACLU. 

“This program will show 

that it is possible to protect 

a community without esca-

lating small police contacts. 

We look forward to seeing it 

spread throughout the city,” 

said Mary Catherine Roper, 

deputy legal director at the 

ACLU of Pennsylvania and 

a lead attorney on Bailey v. 

City of Philadelphia, the 

decade-long lawsuit to curb 

illegal stops and frisks by 

city police. 

 

Councilmember Cindy Bass 

stated in support of the pilot 

at the press conference held 

by the ACLU on German-

town Avenue in front of Un-

cle Bobbies that “change 

what’s been happening in 

our communities for far too 

long," and “we want a 

strong, respectful, dignified 

relationship with all parties 

that are set to serve and pro-

tect our neighborhoods." 

[Petty offenses covered by 

the program include open 

alcohol containers, public 

smoking of marijuana, noise 

complaints, and disorderly 

conduct. After three months, 

a judge will decide if this 

program should be expand-

ed to other parts of the city.] 

“In the decade since the set-

tlement of this lawsuit, the 

overall number of stops and 

frisks by Philadelphia police 

has dropped, but the racial 

disparities in these encoun-

ters persist,” said Reggie 

Shuford, executive director 

of the ACLU of Pennsylva-

nia. “This pilot program will 

de-escalate police encoun-

ters, particularly with Black 

men, that far too often turn 

dangerous or deadly. We 

need to reimagine how po-

lice interact with our com-

munities, and we hope this 

is a meaningful step in that 

direction.” 

 

“The new collaboration be-

tween the ACLU & the 14th 

district means a lot to me,” 

said Jamila W. Harris, a res-

ident of the 14th police dis-

trict and certified recovery, 

mental health, and forensics 

peer specialist. “I also know 

that ‘returning citizens’ who 

are impacted by probation 

and parole will value this 

initiative because we will no 

longer have to live with the 

daily fear and threats of be-

ing stopped by an officer for 

a petty offense and being 

automatically returned to 

jail." 

Starting on August 1st, the 

14th Police District, which 

has caught the media's at-

tention due to the high 

amount of racial profiling 

stops, will no long make 

official stops for these of-

fenses. The pilot program 

will run for three months in 

the 14th district. If the pro-

gram is successful it may be 

enacted city wide. 

"I spoke at the ACLU of Pennsylvania press conference to spread awareness of their new police 
pilot program. A new approach to stop-and-frisk, police will ask those committing minor offens-

es to stop and move along without taking down personal information."  
-Councilmember Cindy Bass 



 
By T. Monique Mosley 
Contributor 
 
 
BPM:  Tell us about your-
self.  I know you’re from 
Philly but tell us who Anto-
nio Simmons is. 
Antonio Simmons:  Antonio 
Simmons is a giving per-
son.  A man that eats and 
sleeps whatever he believes 
that can win.  That is who I 
am…a machine. 
 
BPM:  Okay, so what made 
you pursue film making? 
Antonio Simmons:  Well, 
umm…you look at T.V. and 
you’re like, “That’s wack. 
That’s corny. That’s 
wack.”  At the time I was 
saying that, I was in college 
and the first time I ever 
wrote a project I was around 
the elements of something I 
could write my first script 
to. It was called “The Last 
Parole Officer”.  I wrote it 
when I came back to Phila-
delphia. In 2000, I went to 
the Grammys and I let the 
CEO of Ruff Ryders, 
Joaquin Dean read it and he 
wanted to buy it from me 
and that is when I knew 
back then I was pretty good 
at writing.  I kept the script 
really started going hard at 
writing.  So, my first script 
was the Last Parole Officer 
and that is how I knew I 
could do it. Never went to 
school for it, never read a 
program and when I wrote 
my first script, I wrote it on 
a 5x7 card. 
 
BPM:  Were there any road-
blocks that you encountered 
when you were starting out? 
Antonio Simmons:  I did 
not have any equipment and 
I could not shoot like I 
wanted to. Back then, the 

equipment was a little dif-
ferent.  The cameras were a 
little bigger.  The run time 
was way shorter.  That was 
basically my roadblock. The 
only roadblock I had while 
making Doggmen, was 
DMX going back and forth 
to jail. 
 
BPM: With the Last Parole 
Officer and Doggmen being 
2 of your projects, how 
would you describe these 
movies?  
Antonio Simmons:  The 
Last Parole Officer is the 
Wire, I would say the Wire 
on liquid injectable steroids 
and Doggmen is steroids on 
steroids.  I talk way differ-
ent now.  My mouth is re-
tarded.  I have seen more, 
done more, and been around 
all different kinds of shit, so 
you will see a lot of that 
play out in the characters of 
Doggmen. 
 
BPM:  One of the things 
that I heard John Singleton 
say in one of his past inter-
views was “Directing is be-
ing a negotiator and captain 
of a ship.” How would you 
describe it from your point 
of view? 
Antonio Simmons:  I am 
going to take that right from 
him and say the same damn 
thing.  You have to be a ne-
gotiator because you always 
want 100% of the project. 
Everyone wants to try and 
get 51% from you. No mat-
ter if it is an actor or pro-
duction house.  Everybody 
wants 51 from you.  You 
have to be a good negotiator 
and a good leader.  Every-
body is not going to like 
you. Everybody is not going 
to want to do business with 
you.  Some people will hate 
you because of how smart 
you are. 
 
BPM:  How did you come 
up with the idea for Dog-
gmen? 
Antonio Simmons:  Dog-
gmen was a situation of say-
ing “That’s my dog…that’s 
my homie.  Then imagine 
taking 5 people from all dif-
ferent walks of life and put-
ting their characters on the 
big screen. So, it is easy to 

make these people up be-
cause I have seen so 
much.  It is not hard when 
you have been around all 
these different elements. I 
am glad that I live in the 
city.  If I was in the country 
or the suburbs, it would be 
different because they live 
suicidal lives.  I would be 
writing horror movies. 
 
BPM:  So, through this 
whole experience of writing 
and directing, what are 
some of your strengths as a 
writer and director and a 
writer? What are some of 
your weaknesses? 
Antonio Simmons:  My 
strengths are…There is 
nothing I cannot get.  I do 
not care what it is. Airplane, 
a jet, a boat, some actors or 
music.  I do not care what it 
is.  That is my strength.  I 
can go get whatever.  My 
weaknesses…I do not know 
when to stop.  I cannot stop. 
I do not know when to say, 
“Enough is enough.”  I am a 
Virgo so I am wired a cer-
tain way.  Most Virgos are 
billionaires.  If you look at 
people whose birthday is on 
the 13th, they are just wired 
a different way…Swizz 
Beats, Tyler Perry…just to 
name a few. 
 
BPM:  When filming Dog-
gmen, where did you film it 
at?  
I filmed in Long Beach, I 
filmed in Atlanta and I 
filmed in Philadelphia. 
 
BPM:  I know that the un-
timely passing of DMX was 
a shock, so with you and 
him working so closely on 
this film, Doggmen, what 
was it like working with 
DMX on set and what was 
he like off the set?   
Antonio Simmons:  He was 
an attention seeker.  Imag-
ine going to an all-white 
affair, he’s the guy that will 
show up with all orange 
on.  You might ask, “Did 
you know it was an all-
white party?” He would say, 
“Oh I didn’t know.  Well, 
fuck it. I am here, might as 
well make the best of 
it.”  He’s that guy and may 
say this, “Oh my bad, fuck 

it, the more the merri-
er!”  Those were his favorite 
words, “the more the merri-
er”.  He was a good 
guy.  When you got him, he 
will be what you want. 
When he is not feeling it or 
has a lot of shit on his 
mind…he was always 
pulled in a lot of directions 
as far as his children, his 
kids’ mothers not cooperat-
ing, court shit, his personal 
life, him as an artist, etc.  It 
is like he’s there with you 
but he is not there with you, 
so if you help take some 
pressure up off of him, you 
open up more of his brain 
for you.  That is why I 
would often assist him to 
alleviate some of the pres-
sure.  If he asked me to cash 
app this person, I would. 
 
BPM:  Who else will be 
starring in Doggmen?   
Antonio Simmons: I got 
Cyndi Lauper’s son, Declyn 
Lauper, Eric B., Tomike 
Ogugua, Tara Reid and 
many more.  If you look at 
the IMDb it will tell 
you.  My cast is around 54 
people. 
 
BPM:  If you got the oppor-
tunity to remake a classic 
movie, which one would 
you go for?  Why so? 
Antonio Simmons: Once 
Upon A Time in America.  I 
would do that over because 
its gangster shit.  I would 
give out way better killings. 
 
BPM: Are there any 
filmmakers that inspire you? 
If so, who? 
Antonio Simmons: I would 
like to work with Tony Sim-
mons.  
 
BPM: With us living in a 
digital world, where every-
thing is on social media…
How important do you feel 
social media is when it 
comes to you and your film 
projects? 
Antonio Simmons:  I am 
getting ready to sign a deal 
right now for a digital plat-
form.  The digital platform 
is a “Win-Win”! The thea-
ters are good for when you 
want to make a lot of money 
fast, so you release the film 

in theaters. If you want that 
continuous money, I say go 
digital! I am all about those 
licensing deals. 
 
BPM:  In addition to the 
Last Parole Officer and 
Doggmen, do you plan on 
having a documentary of the 
late, great DMX?   
Antonio Simmons:  Yes we 
have it coming and it is 
dope!  I have content and 
conversations with DMX 
that no one else has.  These 
conversations are not script-
ed or made up.  He was 
speaking his mind and say-
ing whatever was on his 
mind. 
 
BPM:  Yeah, I am certain 
those conversations are raw 
and authentic.  If you are a 
true DMX fan, you already 
know that DMX was going 
to say whatever he wanted 
and he gave no care about 
how you felt.  He was com-
ing with that truth for sure! 
 
BPM:  When do you plan to 
release the film Doggmen?   
Antonio Simmons:  Right 
now, I have 2 different guys 
working on DMX face with 
the 3D digital stuff and 
whoever come up with the 
face the fastest is who I am 
going with.  I have one time 
to do something right and I 
am not in a rush to mess it 
up.  A hot film does not 
have a window of time for 
release.   
 
BPM:  What do you think 
the key to success is? 
Antonio Simmons:  Your 
team.  You must have a 
dope ass team and you have 
to pay them.  People have 
bills and responsibilities. No 
one wants to hear the per-
sonal shit that most people 
be talking about.  I do not 
owe anyone a dime.  You do 
something for me, I pay 
you. I do not play that bs.  If 
you help me make it (the 
money), you can help me 
spend it. 
 
 



 
By Alex Bartlett  
 
Forty years ago, our com-
munity was struggling with 
the effects of deindustriali-
zation and an anemic econo-
my, all which caused Ger-
mantown to lose jobs, with 
many businesses closing or 
moving from the neighbor-
hood. This exodus left a glut 
of empty buildings behind. 
As a result, many proposals 
were made for their reuse, 
rehabilitation, and some-
times demolition – often by 
investors from outside the 
community. As can be im-
agined, their proposals were 
met with skepticism, and 
were not without controver-
sy. 
For example, several pro-
posals were made in associ-
ation with the old Allen’s 
Department Store, which 
was located at the southwest 
corner of the intersection of 
Greene Street and Chelten 
Avenue from 1927 until it 

closed in 1979. In 1981, it 
was one of the largest com-
mercial properties available 
in Germantown for redevel-
opment. Various proposals 
were made for the use of the 
property. These included 
one made by a Virginia de-
veloper, which wanted to 
convert the Allen’s building 
into Section 8 housing, with 
townhouses constructed on 
the site of the parking lot 
behind the building, along 
Maplewood Avenue. Neigh-
bors, including those 
in Penn-Knox, expressed 
concern that the conversion 
of the building to housing 
would leave the intersection 
of Greene and Chelten with-
out a business anchoring it. 
A second, similar proposal 
was made by Harrisburg-
area developer John Jen-
nings, who proposed a 
mixed use for the building, 
which included low-income 
housing, and a convenience 
store located on the first 
floor. Specifically, he pro-

posed plans for 56 single 
bedroom units in the build-
ing itself, with 15 two-
bedroom townhouses and 
33 three-bedroom units to 
be built at the site of the 
parking lot, for a total of 
107 units. While doing so, 
Jennings planned to invest 
$1 million in private fund-
ing, to help revitalize West 
Chelten Avenue’s business 
district. 
Allen’s Department Store at 
Greene Street and West 
Chelten Avenue, shown in 
this photograph taken a 
short time after it opened in 
1927, would remain in oper-
ation until 1979. When it 
closed and became available 
for purchase, numerous pro-
posals were made for its 
reuse in the early 1980s. 
These ultimately failed due 
to poor planning, communi-
ty opposition, and the arri-
val of the recession of 1981-
1982. Photo courtesy of 
Germantown Historical So-
ciety/Historic Germantown 

A community meeting was 
held in early July, and in-
cluded Emmanuel Freeman, 
then director 
of Germantown Settlement, 
as well as Paul Curran of 
the Philadelphia Planning 
Commission, and members 
of Germantown Community 
and the Central German-
town Development coun-
cils. After his proposal was 
resoundingly rejected, Jen-
nings eventually reduced 
the total of number of units 
to 64. Even with this reduc-
tion, his proposal ultimately 
failed. This was in large part 
due to the location of the 
proposed project, which lo-
cal civic leaders and neigh-
bors thought was inappro-
priate for the Chelten Ave-
nue business corridor. 
Other similar projects were 
proposed for our area in the 
early 1980s, and as was the 
case with the proposed re-
use of the former Allen’s 
Department Store, many of 
these failed. The failure of 
some could be attributed to 
improper use or intensity of 
use in accordance with zon-
ing laws, community oppo-
sition, and poor planning. 
Compounding the problem 
was that the recession of 
1981-1982 was just begin-
ning when many of these 
proposals were made, and to 
the present day, the building 
has remained only partially 
occupied. A span of 40 
years. 

However, the future for the 
building – and for the im-
mediate area – is particular-
ly hopeful. In close proxim-
ity to the old department 
store is the newly renovat-
ed Maplewood Mall, which 
should breathe new life and 
generate new interest in in-
vestment in the area, mak-
ing the Allen’s building at-
tractive to those interested 
in opening a business in the 
retail space currently availa-
ble there. 
Also, the new landscaping 
of the SEPTA bus stop and 
plaza on the northeast cor-
ner of Greene Street and 
Chelten Avenue has provid-
ed a much-needed breath of 
“fresh air” for the intersec-
tion. And as our economy 
rebounds as the COVID-19 
pandemic abates, the future 
for the intersection now 
shines more brightly than it 
has in decades. 
 
NOTE: Back issues of 
the Germantown Courier, 
available at 
the Germantown Historical 
Society, informed the writ-
ing of this article. 
East Falls and Germantown 
share a rich colonial history. 
Learn more at nwlocalpa-
per.com. 
 
Article Courtesy of the NW 
Local Newspaper 

https://en.wikipedia.org/wiki/Allen%27s_department_store
https://en.wikipedia.org/wiki/Allen%27s_department_store
https://www.pennknox.com/
https://nwlocalpaper.com/appetite-for-corruption
https://philly.metro.us/infamous-germantown-settlement-scammer-allegedly-still-trying-to-steal-rent-from-tenants/
https://www.phila.gov/departments/philadelphia-city-planning-commission/
https://www.phila.gov/departments/philadelphia-city-planning-commission/
https://nwlocalpaper.com/lookin-good-maplewood
https://www.phila.gov/2020-02-20-reconstruction-of-central-germantowns-chelten-greene-plaza/
https://www.phila.gov/2020-02-20-reconstruction-of-central-germantowns-chelten-greene-plaza/
https://philadelphianeighborhoods.com/2009/11/05/germantown-a-tale-of-two-newspapers/
https://www.germantownhistory.org/
https://www.germantownhistory.org/


By Shelly Shell 
Contributor  
 
No matter how talented 
an actor is, they anticipate 
the moment when they book 
a role after an audition. 
When it comes to being 
chosen for roles, Nakia 
Dillard has a long list of 
acting credits on his acting 
resume, so many that when 
asked what his favorite role 
was; "I have a few," said 
Nakia Dillard. Nakia 
Dillard is a SAG-
AFTRA member and is de-
scribed as a successful 
working actor. As a matter 
of fact, while interviewing 
Nakia, he was on the set 
filming a role in Atlanta. 
Some of his favorite roles 
are Terrance Long in CW's 
"Black Lightning," T. T. in 
"Night Catches Us," Darnell 
Davis in "Cost of Soul," and 
Lambert in "The Wire," to 
name a few.  
Nakia Dillard is a brilliant 
entrepreneur, and acting is 
one of the highlights of his 
career. Nakia Dillard is also 
a writer, director, and entre-
preneur. Today, Nakia is 
steadily fulfilling one of his 
lifelong dreams as an activ-
ist and entrepreneur in the 
community that propelled 
his career. He is the founder 
of Aikan Entertainment So-
lutions and Aikan Acting 
Academy. Aikan pro-
nounced (ICAN) is Nakia 
spelled backward.  Aikan 
Entertainment Solutions is 
an organization that em-
powers, encourages, and 
challenges the entrepreneur-
ial spirits of the youth. Ai-
kan Acting Academy trains 
and prepares students of all 
ages, beginning at age five 
through adult, in the art of 
acting as well as other artis-
tic, creative outlets. Nakia 
Dillard is a native of Phila-

delphia; he was reared in 
the Logan section of Phila-
delphia.  
 
I've had the distinct pleasure 
of working with Nakia on 
several projects throughout 
the years, and hear me when 
I say each one was a suc-
cess!!! Nakia Dillard's team 
should teach a class on pro-
fessionalism, be it a corpo-
rate event or a block party; 
his team is always on time 
and exemplary in profes-
sionalism in every area.  
 
Shelly Shell: As an actor, 
are you inspired by anyone 
from the neighborhood that 
you use in your characters? 
Nakia Dillard: I'm a people 
watcher, so I pull from that 
to do character work.  
 
Nakia has worked alongside 
some of the most recog-
nized and influential names 
in the industry, including 
actor and director Bill 
Duke. He has appeared as a 
frequent character in the 
critically acclaimed TV se-
ries "The Wire," which 
commenced his TV and 
film career. Nakia soon ap-
peared in projects with 
Gerard Butler, Jamie Foxx, 
Anthony Mackie, Wendell 
Pierce, Kerry Washington, 
and other notable perform-
ers. 
  
  
Shelly Shell: You have sev-
eral successful businesses; 
did you go to school for 
business? 
 
Nakia Dillard: No, I read 
many books such as Rich 
Dad Poor Dad and Think 
and Grow Rich.   
 
Shelly Shell: What was 
your first love; Acting, or 
the business of Children's 

Entertainment? 
Nakia Dillard: Acting was 
definitely my first love out-
side of drawing.   
 
Shelly Shell: When did you 
know that you wanted to 
become an actor? 
Nakia Dillard: After watch-
ing The Cosby Show, it in-
spired me to pursue acting.   
 
Shelly Shell: Where did you 
train to be an actor? 
Nakia Dillard: Freedom 
Theater. My late acting 
coaches influenced me like, 
Ricardo Martin, John Allen, 
Jr., and Tony Ralph Wil-
son.  
Nakia Dillard's Alma Mater 
is the prestigious Freedom 
Theater in Philadelphia, 
Pennsylvania. There he met 
the renowned acting coach 
Ricardo Martin who intro-
duced him to the Rainbow 
Company, where he further 
pursued his acting abilities 
and progressed to perform-
ing at the distinguished 
Hedgerow and The Wilma 
Theaters. 
   
Shelly Shell: As I watched 
your demo reel, I realized 
that was the first time I saw 
you angry, and I've known 
you for over ten years; how 
do you prepare for those 
types of roles? 
 Nakia Dillard: lol, that's 
true!! To prepare for all 
roles, I dig into the art and 
training and allow it to 
bloom.   
 
Shelly Shell: Actor, Chil-
dren's Entertainment Busi-
ness, Acting School, how 
did you pivot during the 
pandemic? 
Nakia Dillard: I had to 
pause on my children's en-
tertainment company until 
the pandemic lifted; we are 
in preparations to begin 
now. The Characters are 
safely available for chil-
dren's parties. However, 
Aikan Acts Acting School 
continued virtually, which 
allowed us to reach all 50 
states and be-
yond. www.aikanacts.org  
Aikan Performing Arts, a 
501(c)(3) organization, pro-
vides high-quality perform-

ing arts training to youth 
and adults in a safe, fun, 
and friendly online environ-
ment. Since its inception in 
2009, Aikan Performing 
Arts has reached over 1,000 
students and workshop par-
ticipants in the Philadelphia 
area. 
 
Shelly Shell: What is the 
one thing you learned dur-
ing the pandemic that 
changed your business 
mindset? 
Nakia Dillard: I've learned 
to be flexible and open to 
trying different things. I've 
noticed that businesses shut 
down because they weren't 
versatile.   
 
Shelly Shell: Will you con-
tinue to implement the 
online component of the 
acting school? 
Nakia Dillard: Yes! Not on-
ly am I able to reach a more 
wider community through-
out the nation, but I'm also 
experiencing working with 
dedicated students that have 
fewer excuses..lol  
Since pivoting to the zoom 
format, I've been able to 
have national actors such as 
Tray Chaney (Saints and 
Sinners) hop on and assist 
with training.   
 
Shelly Shell: Do you have 
any students that have been 
in major roles? 
Nakia Dillard: Yes! Our 
students have been placed 
in roles such as "On Serv-
ant," "Bob Loves Abishola," 
and several independent 
films.  
 
Shelly Shell: Do you wish 
you would have had Aikan 
Acts type of acting training 
as a child? 
Nakia Dillard: Yes, we 
don't just train the students; 
we search and find opportu-
nities for them.  
That wasn't offered to me as 
a child. So, yes, I wish I had 
the training from my 
school..lol 
 
Shelly Shell: Any desires to 
produce film, TV Show, or 
play? Do you ever want to 
move to Hollywood?  
Nakia Dillard: Yes, all of 

the above! I'd love to move 
to Hollywood to be able to 
work more.  
 
Shelly Shell: Let's move 
into Aikan Entertainment; 
what character inspired you 
to begin with Children's En-
tertainment Parties? 
Nakia Dillard: I've always 
enjoyed watching "Bugs 
Bunny." 
 
Shelly Shell: With the break 
during the pandemic, do 
you find it challenging to 
build the business again? 
Nakia Dillard: No, we have 
a long history and clientele. 
We will utilize our market-
ing channels to promote our 
return; we know it'll be hot 
again with our reputation.  
 
Shelly Shell: A lot of busi-
nesses are finding it hard to 
find employees. Are you 
still able to staff Aikan En-
tertainment? 
Nakia Dillard: Yes!! The 
teens are still ready to rip a 
party up! 
 
Shelly Shell: What is your 
ultimate goal?  
Nakia Dillard:  My ultimate 
goal is to live in happiness 
and to be able to help others 
to discover that it's possi-
ble!  
 
Shelly Shell: Where can we 
find Nakia Dillard next? 
What's next for Nakia 
Dillard?  
Nakia Dillard: I have sever-
al projects you can watch. I 
have films on Amazon 
Prime, Black Lightning on 
Netflix, and look out for the 
upcoming films "Honor 
Amongst Thieves," "Les 
Brown Movie," "Swing 
Witness" and you can also 
Google Nakia Dillard or 
visit the 
links www.aikanacts.org an
d IMDb.me/nakiadillard  
 





Hours: 
Monday: Closed  
Tues  to Thurs: 12pm-9pm  
Friday to Saturday: 12pm-10pm  
Sunday: 12pm-7pm.  
 
Address 
8010 Ogontz Ave,  
Philadelphia, PA 19150 
 
Phone 
215-276-0657 

Burgers & Sandwiches 
(Lettuce, tomato, onion, pickles, and American 

cheese.) 

Beef Burger-    $5.50 

Bacon Burger-   $6.50 

Turkey Burger-   $5.50 

Pulled Pork    $7.00 

Pulled Pork w/Cole Slaw $8.00 

BBQ Pork Rib   $11.25  

 

BBQ 
BBQ Pork Ribs Platter-  $15.00 (1/2 ) 

    $26.00 (Slab) 

BBQ Beef Ribs Platter-  $17.50 (1/2) 

    $28.50 (Slab) 

BBQ Chicken Platter-  $8.00 (1/2) 

    $16.00 (Whole) 

Jerk Chicken Platter-  $8.00 (1/2) 

    $16.00 (Whole) 

Fried Chicken Platter-  $8.00 (1/2) 

    $16.00 (Whole) 

BBQ, Jerk, or Fried Wing $1.35 

 

Platters 
BBQ Pork Ribs-   $15.00 

Pulled Pork-    $13.00 

BBQ Beef Ribs-   $16.00 

BBQ Chicken-   $13.50 

Jerk Chicken-   $13.50 

Fried Chicken-   $13.50 

Chicken Wings-   $11.25 

BBQ Pork Ribs     

& Chicken-   $19.50 

BBQ Beef Ribs  

& Chicken-   $21.50 

Turkey Wing-     $11.25  

 

Seafood 
Shrimp-    $21.00 (12) 

    $10.50 (6) 

Fresh Fish Sandwich-  $9.50 

(Whiting, Catfish, Swai) 

Fresh Fish Platter-    

Whiting   $13.50 

Catfish   $14.50 

Swai    $14.50 

Grilled Salmon  $15.50 

 

Shrimp Platter-   $24.00 (12) 

    $15.50 (6) 

Fish and  

Shrimp Combo Platter-  

Whiting   $25.00 

Catfish/Swai   $26.00 

6 Crab Balls   $10.00 

 w/Fries  $12.00 

Crab Cake Platter (2 Cakes) $21.00 

 

 

 

 

Desserts 
Apple Cobbler-   $3.50 

Peach Cobbler-   $3.25 

Assorted Cakes-   $3.25 

 

Signature Sides & Sides 
Potato Salad- $3.5 

Cabbage- $3.5 

Collard Greens- $3.5 

Candied Yams- $3.5 

Mac & Cheese- $4.75 

String Beans- $3.5 

Baked Beans- $3.5 

Coleslaw- $3 

Mac & Tuna- $3.5 

Seafood Salad- $3.5 

Corn on the Cob- $2 

French Fries- $2 

Sweet Potato Fries- $2 

Extra Corn Muffin- $0.75 

 

 







By Shelly Shell 

Contributor  

 

Watch out for Uptown's 

Tammi Jean; she's applying 

pressure with the release of 

her new music, EP titled 

"Seasons & Reasons," set to 

drop in September 2021. It 

was great to catch up with 

Tammi Jean, taking a stroll 

down memory lane. Re-

member the times when the 

music industry had a com-

pletely different vibe. Tam-

mi Jean got her start in mu-

sic as a teen and proudly 

representing her Uptown 

roots throughout her mu-

sic.   

Shelly Shell: Tell us 

about growing up in Up-

town and how has it 

shaped you?  

Tammi Jean: Growing up 

"Uptown" was a blessing in 

comparison to other neigh-

borhoods in Philly. Better 

opportunities, better houses, 

less trouble.  

"Tammi Jean" born Tamara 

Jean Lewis. She is a Hip-

Hop recording artist, Writer, 

Actress, and Model formal-

ly known to most as Lady 

Merk.  

 

Shelly Shell: Your music 

career began as a teenager 

under the name "Lady 

Merk" what prompted you 

to change your name, and 

how has it affected your ca-

reer?  

Tammi Jean: The transition 

from Lady Merk to Tammi 

Jean wasn't easy. But it was 

probably the smartest deci-

sion I ever made for my ca-

reer. And one of my men-

tors, Sherm Byers, had a lot 

to do with the name change. 

It was all about disconnect-

ing and re-branding. And it 

worked to my advantage.  

@iamtammijean is official-

ly Instagram verified with 

over 100,000 followers and 

growing daily.  With a long 

list of accolades and accom-

plishments checked off of 

her Bucket List, such as: 

(Winning Best Female Rap-

per) at the 2016 Philly Hip-

Hop Awards. Rapping for 1 

of her favorite rappers 

"DMX". Getting a major Co

-sign from "50 Cent" as 

well as legendary R&B Bad 

Boy recording artist "Carl 

Thomas" Who said, "You 

remind me of Jay Z when 

you spit". Now that meant a 

lot to TJ due to the fact that 

Shawn Carter is not only 

her favorite Rapper... he is 

her Idol. Moving along to 

2018.... TJ grew her social 

media fan base by gaining 

the attention of new Hip-

Hop lovers with her fre-

quent lyrical exercises she 

released on her Instagram. 

Shelly Shell: Tell us about 

the mainstream success you 

achieved throughout your 

career?  

Tammi Jean: In 2007, I ap-

peared on VH1's (Miss Rap 

Supreme), where I per-

formed for the legendary Yo

-Yo & MC search. And in 

2017, I appeared on MTV's 

(Stamp Of Approval), 

where I performed for Lil 

Kim & Sway.  

Shelly Shell: What are your 

thoughts on mainstream vs. 

independent?  

 Tammi Jean: I like them 

both! And think that you 

can benefit from being 

mainstream or independent. 

Depending on the artist.  

 

Shelly Shell: What does it 

take to be a successful artist 

now?  

Tammi Jean:  To be a suc-

cess now, it takes having a 

huge following/Fan base, 

that supports your entire 

brand! Not just your music. 

Being a personable person 

with a personality will get 

you far these days. Person-

alities sell now, not music.  

 

Shelly Shell: What do you 

consider successful, and 

what do you ultimately want 

to achieve as an artist?  

Tammi Jean: Success is 

when you can make a living 

off of what you do. I apply 

myself wholeheartedly so 

that I can be successful in 

my craft.  

 

Shelly Shell: What are some 

lessons you learned that you 

wish you knew when you 

began your career?  

Tammi Jean: Everyone is 

not going to like what you 

do, and there are no friends 

"Real" friends in this busi-

ness. It's a big competition 

we are not put here to like 

each other.  

 

Shelly Shell: In the past, 

you collaborated with other 

groups, are you affiliated 

with anyone now?  

Tammi Jean: Nope! I work 

independently and built a 

preproduction studio called 

“Black Russian Studios” in 

my basement all by myself. 

It’s currently open for busi-

ness for exclusive clientele 

only.  

 

Shelly Shell: What are your 

top 5 Tammi Jean Songs 

and your most streamed 

song?  

Tammi Jean: My most 

streamed song ever is 

“Winners Circle”  

Tammi Jean’s Top Five 

1. Uptown Girl  

2. Saucy  

3. Winners Circle  

4. Da Juice  

5. Raps For Breakfast  

Shelly Shell:  Who do you 

admire the most?  

Tammi Jean:  The person I 

admire the most oh is MY-

SELF. 

  

Shelly Shell: Tell us about 

your current and upcoming 

projects?  

Tammi Jean: I am working 

on a new EP titled "Seasons 

& Reasons," set to drop in 

September 2021 

 

Tammi Jean is a woman 

with many talents and ex-

cels at them all.  As you can 

see, She's a female MC on 

the prowl, and she will at-

tack if need be and stop at 

NOTHING, from being a 

major label signed teen rap-

per to rapping on national 

TV. Tammi Jean is a major 

success still collecting 

checks. Look out for her 

new music, visuals, mer-

chandise, and much, much 

more!!! Tammi Jean 

(tammijeanonline.com) 



By R.S. Broker 
 
We been taking about a 
market crash lurking for 
about a year in a half. To be 
honest, if it wasn’t for 
Covid 19 shutting down the 
US economy in Feb-Mar 
2020, we would be on a 13-
year bull run. It would be 
the longest bull run ever, 
2008 to present 2021. If you 
bought back in March 2020, 
particularly the blue chips 
(Apple, Google, Morgan 
Stanley, Toll Brothers), you 
would be up a whole lot. As 
we know, the government 
indirectly helped with the 
stimulus packages as some 
Americans used some of the 
cash to invest in stocks, 
houses and/or a new busi-
ness venture. 
Before I talk about a crash 
that could be coming, I want 
to talk about a crash that did 
happen. The digital money 
aka cryptocurrency just 
crashed from a total value of 
2.5 trillion to a little under 
1.5 trillion USD between 
Feb2021 though Jul2021. 
I’m just here to say, first 
and foremost, that I’m still 
buying into the crypto cur-
rencies, even though its 
down over 40% from its 
peak about 2 months ago. 
I’m not a financial advisor, 
but I got a little of that BNB 
(Binance), ADA (Cardano), 
XRP (Ripple), BUNNY 
(Pancake Bunny) and TWT 
(Trust Wallet). Only spent 
about $250 USD total (50 a 
pop). 
With that being said, the 
cryptos had its crash. When 
will the stock market or the 
housing market crash? Well, 
no one knows. If the gov-
ernment keeps the money 
printers working long hours, 
we will continue to have 
this market growth. World 
governments have printed 9 

trillion pumped into the 
world economy. Remember, 
the stock market or the real 
estate market is not the 
economy, because the stock 
market is forward projec-
tions, i.e., hence the Futures 
market (go look it up). 
However, we are seeing a 
few cracks in this market. 
Home sales of new single-
family homes have dropped 
significantly, and prices are 
up about 15% over one 
year. Its so high that new 
candidates are dropping out 
of the market. These are 
clues that the economy and 
the markets could be going 
into a setback. But will it 
happen? I don’t know be-
cause I HAVE NO IDEA 
what the governments are 
going to do with currency 
circulation. They keep print-
ing and giving away money 
because they can. Until that 
stops, everything will con-
tinue to go up (inflation and 
pay) 
I would never say to not in-
vest in real estate or stocks 
even when I believe prices 
are so high, especially if 
you are new to investing. 
But I will say, as the say on 
Wall Street- “I’m cautiously 
optimistic” that prices in 
everything with keep going 
up. Therefore, please invest 
and get that money. If you 
want to invest, please use 
link below. Whether your 
20 or 60, a new transfer of 
wealth is upon the horizon. 
This isn’t just the USA go-
ing through a change. The 
whole world is... It won’t be 
easy, but you never know 
until to try. Oh, and don’t 
forget to follow me on IG or 
YouTube at 
@TheGetMoneyShow. Be-
lieve in yourself, believe in 
your dreams, and always 
remember money a’int just 
green.  We are not financial 
advisors or giving out finan-
cial recommendations.  



NAVY VET. RANDY BREELAND  
STARTED PHILLY-4-LIFE INC. PHILLY-4-LIFE ENTERTAINMENT 3YEARS AGO, AND SINCE HIS BRAND HAS 

GROWN DRASTICALLY.  HIS GOAL IS TO END V ETERANS HOMELESSNESS. MAKE SURE YOU SUPPORTS HIS 
CONCERTS AT MILO’S (7165 GERMANTOWN AVE), SOME OF THE PROCEEDS GOES TOWARDS THE  FIGHT TO 

END VETERANS  HOMELESSNESS. 
  

FOR MORE INFORMATION CONACT RANDY AT:  267-307-9259 





By Andre Brown 

Magazine Editor 

 

In a world full of negatives 

it seems that the positive 

always takes a backseat.  

Omar Tyree knows that all 

too well as he drops a posi-

tive hit for the City that he 

knows and loves 

“International Soul” is being 

called the new wave of mu-

sic to shine a light on a city 

that Tyree knows and 

loves.  

The video which is current-

ly onYouTube does an 

amazing job showcasing the 

beauty of a city that has 

seen a year of increased vio-

lence at an all time record 

high.  

The song features Aviance 

and Griot Noy with Omar 

Tyree serving as the execu-

tive producer.  

“It is an uplifting song with 

positive energy,”something 

that Tyree says needs to be 

pushed more than all of the 

negativity we hear in hip-

hop music.  

Tyree is no stranger to The 

City of Brotherly Love.  

Born in West Philly then 

relocating to Mt.Airy later 

on Tyree attended Lankenau 

High School and later trans-

ferred to Central High 

School where he graduated.  

Upon graduating he wanted 

to pursue his dream of play-

ing football at the collegiate 

level attending The Univer-

sity of Pittsburgh.  

“I realized how hard it was 

playing football at the next 

level,” while Tyree discov-

ered the difficulty of foot-

ball at the NCAA level he 

also found his gift of writ-

ing.  

“I always paid attention to 

details and I fell in love 

with storytelling.”  

Tyree, who later transferred 

to Howard University, start-

ed his writing career in DC 

and started Mars Produc-

tion.  

Soon Tyree was writing in a 

genre which he refers to as 

“Urban Classics”.  

 Tyree has over 20 books in 

the genre which includes 

five New York Times best-

sellers. As well as a 

NAACP image award for 

Outstanding Literary Work 

as well as the Phillis Wheat-

ley Literary Award.  

All his books are found and 

can be purchased online.  

“In the 90s books were im-

portant,” social media has 

now become more of a focal 

point and has taken away 

from grabbing a physical 

book. 

But no worries because 

Tyree has a plan.  

When asking Omar Tyree 

how long he’s been into mu-

sic he couldn’t help but 

laugh. “ I mean I’m black 

music was always a part of 

my life!” As he shared a 

laugh Tyree remembered 

growing up in the 70s 

where  Philly International 

Music legends Kenny Gam-

ble and Leon Huff were tak-

ing the music scene by 

storm. 

As music continued to grow 

the sounds of hip hop pulled 

in those who would listen.  

“Philly was known for Dee 

Jays and getting the party 

started.” Tyree reflected on 

how people from New York 

and other cities would grav-

itate to the sounds of the 

city. 

“I was just born at the right 

time,” admits Tyree. 

Omar Tyree, who can be 

followed on Instagram at 

only1omartyree, is reaching 

out to young artist under the 

age of 25 to build and grow 

with his production compa-

ny Hot Lava. 

“These youngsters out here 

have the energy and talent,” 

with all that energy, now 

Tyree is looking to help to 

steer the message of the 

youth that have naturally 

pulled their attention to the 

violence that is talked 

about  in today’s rap music. 

“I now have a better under-

standing on how things 

work and I am looking to 

help these young artists get 

to the next level.”  

Tyree continues “if we can 

take the energy of the youth 

and put out a positive mes-

sage we can help change the 

direction of the city.”  

While “International Soul” 

was a start Tyree guarantees 

that he will continue to push 

the positive vibes that will 

help to promote a message 

that will encourage and 

build up the community.   

Omar Tyree has decided to 

use his knowledge and plat-

form to connect others but 

to also help to shine a light 

on what pushing the right 

message can do.  

“We need to push the posi-

tive as much as they push 

the negative!” 











GOLDEN FRIED CHICKEN WINGS (4) $17.00 

BAKED CHICKEN MARINATED IN GOLDEN ITALIAN DRESSING, AND A HEART GRAVY 17.00 
TURKEY WINGS, TENDER, SUCCULENT, WITH A NATURAL AU JU GRAVY $17.00 

CHICKEN PARMIGIANA, SERVED WITH A RICH MARINARA GRAVY, AND FRESH MOZZARELLA $17.00 
 

BBQ SPARE RIBS- COOKED ON THE GRILL, AND LIGHTLY DRIZZLED W/ BBQ SAUCE- TENDER,AND TASTY 

BBQ BEEF RIBS- SAME, TENDER, TASTY, AND SMOKY $20.00 
 

BLACKENED OR FRIED CATFISH, OR SWAI FILET- 17.00 

GRILLED SALMON- MOIST AND JUICY TOPPED WITH A HONEY TERIYAKI GLAZE $20.00 
CRAB CAKE SPECIAL COMES WITH HAND CUT FRIES AND COLESLAW $22.50 

MARYLAND STYLE CRAB CAKES ALL LUMP, NO FILLER $25.00 
LOLLIPOP LAMB CHOPS, ROSEMARY AND GARLIC, AU JU, MOUTH WATERING $25.00 

 
$15.00 SALAD SPECIALS 

SALMON, CRAB, OR GRILLED CHICKEN, ON TOP OF CAESAR OR GARDEN SALAD, COMES WITH DRESSING,  

DINNER ROLL, AND POTATO CHIPS 
COLLARD GREENS W/ SMOKED TURKEY, STIR FRY VEGETABLES, STRING BEANS, GLAZED CARROTS,  

GRILLED ASPARAGUS, CABBAGE, COLE SLAW. CANDIED YAMS, 4 CHEESE BAKED MAC, RICE PILAF, FRENCH 

FRIES, HOT PASTA W/ CREME SAUCE, PARSLEY GARLIC POTATOES, POTATO SALAD 
ALL MEALS COME WITH 2 SIDES AND A DINNER ROLL 


